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New Journal Section 

Heterodoxies is different from conventional sections in that it exclusively publishes dissenting works. 

Aims and Scope 

Contributions published in Heterodoxies revisit or theoretically discuss a problem or thought, with the aim of 

outlining accounts that depart from and challenge the axioms of established paradigms in the literatures related 

to business ethics, corporate responsibility and sustainablity. Contributions may challenge a particular view, 

elegantly breaking with the agreed use or standard practice that prevails in a given community of thought. 

Heterodoxies is a reflection space in which necessary debates are started or restarted.  

Submissions 

Submissions are made online via ScholarOne and should follow BEER’s style guide. Manuscripts should 

typically be between 3,000 and 6,000 words in length (not including references, tables and figures). Extensive 

footnotes/endnotes and appendices should be avoided.  

Heterodoxies welcomes, but is not limited to, the following types of contributions: 

• Viewpoints: this kind of article is based on the author’s expert opinion anchored in extant theory and/or 

practice. Thus, the analysis takes readers through the points of contention that the author wishes to 

problematize. Empirical evidence may, or may not, be brought to bear on the issue at stake, although 

Heterodoxies agrees with Popper that observations “are interpretations in the light of theories”. 

• Philosophical arguments: more speculative in nature than a Viewpoint, this kind of article challenges 

current philosophical thinking, carefully elaborating points and counterpoints that outline the author’s 

contention vis-à-vis a specific contender understood either as a thinker, thesis, or philosophical tradition. 

• Interview-based contributions: this kind of article aims to disentangle the intricacies of contemporary 

scholarly or practitioners’ work based on interview(s) with the respective authors. Interviewees should be 

known for having made a significant contribution to theory or practice. 
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